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MapKeTuHr

Principi marketinga, Filip Kotler, Veronika Vong,
DZon Sonders, Geri Armstrong, Mate Beograd,
2007

Mpuxyunu Ha mapkemuHaom, dunun Kotnep u
lFepu ApmcTpoHr, Akagemcku neyat, 2010

MeHaypmeHT

MeHaumenm, Topop Kpanes, YTMC, Ckonje,
2014.

OcHOBM Ha MeHaLIMeHTOT, Puku B. FpnuduH,
FeHekc KoyaHu, 2010

EkoHOMMja

ExoHomuja, Cawo Koxkyxapos, YTMC, 2014.
MpuHyunu Ha ekoHomujama, H. [peropum
MeHKjy, Hamnpec, 2009

[enoBHO KOMyHMLMpPate

AenosHo komyHuyupare, KOHCTaHTUH
MNeTtkoscku, YTMC, Ckonje, 2014.

AenoeHa komyHuKayuja, Tomac J1. MuHc, Apc
JlamuHa, 2012
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OO0Hocu c jasHow4y, Kytanb M.Ckor, LieHTep X.
Bpom M.TneH M., 3arpe6, 2007
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Cmemkoeodcmeo, Cawo Koxkyxapos, YTMC,
2014
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Pro File 2, Naunton, J., Oxford University Press,
2005




