SEMESTER 10

Course Workload
1. Seminar paper 1 2 60
2. Seminar paper 2 2 60
3. Critical review 2 60
4, Master thesis 24 720

Total 30 900

After passing all exams in fourth and fifth year and defense Master thesis, student get 120 ECTS, in total
300 ECTS and title:

Master of Public Relations and International Marketing Management



